
April 7, 2012 

 
 

 

 
 
This is bne's Russia banking weekly newsletter, a list of the top stories in region last 
week. You can receive the list as a plain text or html email or as a pdf file. Manage 
your delivery options here: http://businessneweurope.eu/users/subs.php 

 
TOP STORY TMT 
1. Jim Rogers nemesis makes good  
2. Interview: Igor Agamirzyan, CEO of RVC  
3. Fast Lane Ventures sells Shopping Live business to Home Shopping Europe 
4. Russia’s Pushkin Fine Arts Museum Joins Google Art Project 
NEWS TMT 
5. 10-Year-Old Becomes Russia’s Youngest Patent Holder 
6. 55% of Russians Text When Driving 
7. Roscosmos, ESA Agree Joint Mars Research 
8. Video International conference call takeaways 
9. Russia takes 56th place in 2012 information technology rating 
OTHER NEWS TMT 
10. FC Shakhtar launches its own Internet TV channel 
11. Russians' faith in state TV weakens 
12. Ukrtelecom [UTLM, U/R] raises broadband base by 4.7% QoQ in 1Q12 
13. Technology in business undervalued in Russia 
FINANCE, EQUITY, BONDS TMT 
14. Ozon.ru increased sales by 78% in 2011 
15. During the week of 19-25 March audience shares of the CTC, Peretz and 
Domashny channels reached 7.4%, 2.3% and 2.8%, respectively 
16. CTC Media - 1Q12 target audience share 
SECTOR SNAPSHOTS TMT 
17. Russia’s innovation sector to raise its market share to 12–13% by 2015 
REGULATION, REFORMS TMT 
18. Russian providers to be punished for copyright breaks from September 1 
19. Broadband access seen available for all Russian households by 2015 
 

TOP STORY TMT 
1. Jim Rogers nemesis makes good  
Ben Aris  
6 April 2012 
 
Legendary investor Jim Rogers should rue the day he took on Dmitri Alimov, a 29-
year old Russian MBA student during a talk he gave at Harvard Business School in 
2003. Rogers disparaged Russia as a hopeless case just as the economy was starting 
a five-year boom. Alimov stood up at the end of the talk and took issue with Rogers, 
following up with an email exchange that was so widely circulated it ended up as an 
article in Vanity Fair. Rogers wrote Alimov off as a know-it-all neophyte but nine 
years on and Alimov has just launched a tech fund and is well on his way to 
becoming a prominent member of Russia’s third wave of oligarchs.  
 



 

 

Today Alimov is unabashed about his very public run in with one of the world’s most 
famous investors. Rogers is best known as a co-founder of the Quantum fund, which 
he set up with George Soros and “broke the bank of England” by forcing the British 
out of the exchange rate mechanism in 1992 making the two men billionaires in the 
process.  
 
“Rogers was talking about Russia and running it down. But the problem was not what 
he was saying but the fact that he clearly didn’t know what he was talking about. So 
I wrote an email to him to correct the factual errors, copying the email to a few 
Russian-speaking friends at the school,” says Alimov.  
 
The email exchange was hilarious and as Alimov copied his fellow HBS colleges they 
quickly spread around the world reaching trading desks in Moscow, New York and 
London before the press eventually picked up on the story.  
 
Alimov may have been a student but he was no greenhorn. He began his career as 
an analyst with Renaissance Capital in 1998 under the head of investment banking 
Leonid Rozhetskin (who was later murdered at Jurmala, Lativa in March 2008) before 
moving on to work for the bank’s founder Boris Jordan at the $500m Sputnik Fund 
after the 1998 crisis. Rogers clearly underestimated Alimov when locking horns with 
him.  
 
“I guess I was rather aggressive and for several weeks after the [Vanity Fair] article 
my apartment turned into a mini PR agency as I had to answer hundreds of calls and 
thousands of emails from the media,” says Alimov sitting in a café next to the Stalin 
skyscraper at Barrikadnaya in central Moscow. “But it ended up doing me a lot of 
good as I met several very interesting people as a result.  
 
The exchange began politely enough. Alimov sending a reasoned email that went 
through his counter arguments to Roger’s statements, backed up with statistics and 
citations.  
 
“I am the ‘lad’ who disputed your factual claims with regard to Russia today,” Alimov 
began, going on to highlight three specific allegations that Rogers had made: people 
are leaving Russia (“wrong”); Russia’s oil production is declining, and oil companies 
are not reinvesting (“wrong and wrong”); investors are abandoning Russia (“wrong 
again”). 
 
Following the 1998 crisis the devaluation of the ruble had jumped started the 
economy. GDP growth had tuned positive for the first time since the collapse of the 
Soviet Union and was up 10% in 2000 alone (a record that stands to this day). The 
oil companies were flourishing with double digit production growth and in 1999 Lukoil 
invested more into the sector than the entire sector had ever invested before in a 
single year. And the tide of portfolio investors had just made Yukos owner Mikhail 
Khodorkovsky the richest man in the world under 40. While there were some black 
clouds on the horizon (Khodorkovsky was arrested at the end of the same year) 
nevertheless in 2003 Russia had never looked as good since the story began in 1991.  
 
“Many people, including future leaders at Harvard Business School, listen to you,” 
Alimov concluded. “It would be very unfortunate if they were misled by your 
inaccurate statements. Finally, if nothing else, it is not good for your own public 
image.” 
 



 

 

A few days later Rogers replied: “Thank you for coming [to my talk at HBS] and for 
writing. I rarely suffer fools gladly and even more rarely bother with chauvinistic 
know nothings, but since you sent this ludicrous canard…” and launched into a 
rebuttal with phrases like: “Oh my. You really should have kept your mouth shut and 
stopped long ago,” as the introduction to a comment on Russia’s positive trade 
balance.  
 
What made this exchange so amusing is that Alimov replied and countered, point for 
point with indisputable evidence, Roger’s attempt to rubbish Alimov’s arguments. On 
the trade balance point Alimov wrote: “The quote below is taken directly from US 
Department of Energy website (I hope you at least believe your own government). 
Or do you think the US government is also lying?” 
 
As the exchange continued, the emails became more and more widely distributed 
until Rogers, who had made a complete fool of himself, finally gave up and stopped 
replying.  
 
“I don’t know why I even bothered to answer that guy in the first place,” Rogers told 
a Vanity Fair reporter that finally caught up with him. “Whether oil production is up 
five or six per cent is pretty meaningless in the context of this discussion, which was, 
and is, that Russia’s a hopeless place to invest.”? 
 
<b>Where is he now? </b> 
 
The whole Rogers-Alimov exchange highlights a problem that plagues Russia’s 
veteran investors to this day. Russia’s economy is very volatile, but with the fastest 
economic growth in Europe, the best performing stock market year to date, the third 
highest gross international reserves in the world and a top three European consumer 
market it is far from being hopeless.  
 
The problem of senior investment figures that patently haven’t done even the most 
basic research on Russia, yet happily condemn the country out of hand on the basis 
of half digested impressions, largely drawn from reading the international press, is as 
big a problem for Russia today as it was in 2003.  
 
The irony of the whole affair is Alimov is living testimony to the changes going on in 
the country. During his time at Sputnik Alimov was in charge of dealing with NTV 
that was taken over by Gazprom Media following Vladimir Putin’s election as 
president in 2000 and the subsequent attack on the oligarchs. Gazprom Media was 
given to Jordan to manage and Alimov did the work.  
 
“That was a mad time,” says Alimov. “I was in charge of generating revenue but we 
had some regions like Novosibirsk, where the local station manager would screen out 
the ads we sold in Moscow and replace them with an ad for some local business, like 
a car repair shop, and pocket the money.”  
 
Among the assets Jordan inherited as part of this year was TNT, a small broadcaster 
on the brink of bankruptcy. Jordan put Alimov, still in his mid-twenties in charge and 
within two years he managed to turn it around. Today TNT is one of Russia’s leading 
commercial broadcasters. However, Alimov got bored and after taking a break to 
study for an MBA at Harvard in 2002 he returned to Russia and was immediately 
offered a job. One of the “interesting people” he met as a result of his newly won 
fame form the email duel was Len Blavatnik, a Russian born US resident who is 



 

 

currently ranked number 72 on the Forbes rich list and his Access Industries is one 
of the shareholders in the British-Russian oil joint venture TNK-BP. Blavatinik put 
Alimov in charge of A Media, a TV and film production company.  
 
“It was a simple model. We took a successful format in other countries and adapted 
them to the Russian market. The series was more likely to succeed if had been 
proven to work elsewhere but we always did deals with the owner either as a 
collaboration or paying a license fee,” says Alimov, who remains a close friend of 
Blavatnik’s.  
 
By the time Alimov stuck out on his own again in 2006 A Media was turning over 
$60m a year. Alimov, who had a stake in the company, finally had some real money 
in his pocket and cast about for something new to do.  
 
“My first degree was in computers and maths so I pretty quickly came to the 
Internet. I had a partner at Sputnik who asked me to come in and run RuNet,” says 
Alimov 
 
RuNet was one of the pioneers of the Russian Internet and by 2006 the number of 
users was doubling every 18 months or so. Today a third of Russians are online and 
nation-wide broadband Internet access with a speed of 50 megabit per second, will 
be available to all Russian homes by 2015, telecoms giant Svyazinvest's Deputy CEO 
Mikhail Leshchenko said at the start of April. Alimov and his partners began 
generating companies to bring Russia into the 21st century. There most successful 
venture was ivi.ru – a site that airs out of copyright movies for free but makes 
money on the advertising. According to a recent survey 97% of Russians online use 
the Internet to watch movies.  
 
“The model for this type of business in Russia is a bit different,” says Alimov. 
“Because of the widespread piracy there is no way to make people pay for access for 
content (although now we have some Hollywood blockbuster that are paid for) so for 
most of the films the revenue is generated from advertising, but for the user it is 
free.”  
 
The site has been a smash hit and is the market leader for legal movie distribution in 
Russia, although the legitimate business remains dwarfed by the rampant piracy. 
However, accession to the WTO in December means the issue of piracy is slowly 
being addressed.  
 
In 2008 Alimov moved again, and again cashed out of RuNet, where he held a stake. 
In January this year he launched a Frontier Ventures, a fund aimed at Russia’s 
burgeoning e-commerce business that has already raised $50m.  
 
“We are looking to investing into five or ten projects and looking for ideas based on 
an established business model,” says Alimov. “These are not clones. That is an over 
simplification as you have to take the ideas and adapt them to the Russian realities.  
 
The timing for the fund is good as the Russian internet is growing very fast and 
thanks to the lack of traditional retail Russia’s e-commerce sector could be worth as 
much as €180bn by 2018, according to bne estimates.  
 
“Now people are not just looking at pictures, but they are spending tens of billions of 
dollars. And it is only starting to grow now,” says Alimov. “I estimate that the market 



 

 

has another 10-15 years to run before it starts to reach maturity. The first 
entrepreneurs are taking their early steps but the risk/rewards in Russia are better 
than elsewhere. What could be more fun?” 
 
And Rogers? At the start of April he told a conference in Budapest: “I expect the 
price of gold to decline and I when that happens I will buy more.” It may not be a 
stupid move, but what could be more boring than that?  
 

 



 

 

 
2. Interview: Igor Agamirzyan, CEO of RVC  
Ben Aris  
6 April 2012 
 
Five years ago then president Vladimir Putin floated the idea of a state backed 
venture capital company to “leverage Russia’s intellectual capital.” No one disputes 
the Russians are clever or have good scientists – Russia was the first to put a man 
into space after all. The problem is businesses see no point in investing into highly 
risky, long-term tech projects when they could still earn a guaranteed double digit 
return for doing no more than buying German equipment and putting it into a 
regional sausage factory. So the Russia Venture Company (RVC) was born and five 
years on its first projects are starting to hit the market.  
 
Backed with $880m of state money RVC co-invests with privately owned funds, 
providing half the money, but taking only 49% of the shares for the most part. The 
first crop of investments are starting to mature, says Igor Agamirzyan, the CEO of 
RVC in an exclusive interview with bne. Last year RVC successfully listed Russian 
Navigation Technologies (RNT) on the RTS New Market, a special platform for smaller 
companies, raising $10m.  
 
RNT is exactly the sort of company RVC is looking for. A shipping specialist, RNT 
develops, produces and installs its GPS/GLONASS-based telematics system that 
allows the owners and customers of cargo ships to follow their progress. The 
company already has 60,000 ships in its system or about 20% of Russia’s entire 
merchant fleet. The technology was developed thanks to investments made by RVC 
and its partner VTB Venture Capital Fund, a subsidiary of the state-owned VTB 
Group. The company wants to use the fresh capital to expand its sales overseas.  
 
Agamirzyan says he will look at anything, but the obvious sectors for the fund to 
target are IT, biotech, alternative energy and e-commerce. “We have another 
biotech company that is just about to sign a deal with [state-owned technology 
agency] Rusnano tech for a second round of financing that will be used to build a 
production facility to produce high tech capsules to deliver a dermatological product 
it has been developing,” says Agamirzyan.  
 
RVC official began making its first investments in 2007, typically contributing up to 
$5m for early stage companies or $500,000 as seed capital, and today the company 
has 12 funds with RUB26bn ($867bn) in 104 companies. In addition to its own funds, 
the Ministry of Economic Development and Trade appointed RVC to oversee another 
$500m worth of funds that have been established by a troika between RVC, the 
federal and regional governments to promote projects at a regional level. 
Agamirzyan says that Tomsk and Tatarstan already stand out as champions when it 
comes to regional tech funds.  
 
“Most of the companies in our portfolio are still only 2-3 years old so we are only just 
beginning to reach maturity amongst a few of the first investments we made,” says 
Agamirzyan. 
 
Still, all the effort is starting to make a difference. Economic Development Minister 
Elvira Nabiullina predicted at the start of April that the innovation sector is expected 
to gradually raise its share in the Russian economy to 12-13% from a current 11% 
by 2015 and to 16% by 2020. E-commerce is one of the fastest growing sectors in 



 

 

Russia at the moment, but RVC has invested the largest market of its cash into bio-
tech.  
 
“There are a lot of copy cat Internet companies out there that are growing very fast 
and they are developing something that has proven interest in other countries. But 
there are also a lot of private investors interested in this sector. We are a state 
company with a mandate to promote development of high technology companies so 
we look further afield than just the obvious projects,” says Agamirzyan.  
 
The most prospective companies are those that cater to either business-to-consumer 
demands or business-to-business, but specifically targeting the needs of the people 
running those companies, believes Agamirzyan.  
 
Ironically Russia’s difficult business climate has proven to be an advantage for some 
young companies like 1C (the name is in Cyrillic and pronounced “one-s”), one of 
Russia’s largest software developers. At home it became well known for its Russian 
accounting software, but abroad it is better known now as a games developer.  
 
“1C grew up meeting the needs of the domestic market and then branched out 
overseas, but there are other companies like Transas that produces port navigation 
simulators used in training around the world and other marine software. It made 
their first money abroad and only came back to Russia once the market was ready 
for it,” says Agamirzyan.  
 
Most of the co-investors into RVC’s funds have been either Russian-specialist funds 
or local investment banks, but Agamirzyan says RVC hopes to bring in more foreign 
money as well.  
 
“We already have a couple of funds outside Russia that co-invest with the biggest 
international players in companies overseas, but have some Russian angle,” says 
Agamirzyan. “But now we are seeing the start of a much bigger interest from foreign 
tech funds, who are allocating part of their portfolios to emerging markets and 
Russia in particular. These world famous funds are starting to get really excited 
about the prospects of investing into Russia.  
 
Part of the international interest may have been sparked by the IPOs of internet and 
software companies Mail.ru, Yandex and EPAM in the last couple of years, but 
Agamirzyan still only has a few trophies to hang on his wall. The benefits of RVC are 
only just starting to be apparent but Nabiullina is very upbeat saying that the 
macroeconomic effect of innovations will start to make themselves felt in 2018-2020. 
The current growth might seem low, but she adds: "Never before has there been this 
type of long-term growth in Russia amid a decreasing labor force."  
 



 

 

 
 
3. Fast Lane Ventures sells Shopping Live business to Home Shopping 
Europe 
Press release 
4 April 2012 
 
Fast Lane Ventures, the leading Russian developer of internet companies, has agreed 
to sell its stake in Shopping Live business to German based Group – Home Shopping 
Europe. 
 
Shopping Live is a Russian online teleshopping company providing a convenient and 
accessible shopping solution. The website broadcasts short and entertaining live 
videos to showcase the products for purchase. Shopping Live was launched a year 
ago and has showed excellent results, recently winning first prize at the Russian "Big 
Digit" TV awards in the category ‘Best Russian Teleshopping Channel’. 
 
As a modern mail-order company, Home Shopping Europe is involved in all the 
relevant media platforms. From TV and online to mobiles and tablets to video-on-
demand and Hybrid-TV the broad multi-channel offer of HSE24 provides customers 
with maximum convenience while shopping. With this consumer-oriented, globally 
networked media diversity, HSE24 is a pioneer in smart shopping. HSE24 has been 
awarded several times for its excellent customer service and became member of 
“Club of the Best for Customer Services 2012”. Additionally HSE24 has received best 
notes from Service Rating, “Service-Champions”, as well as from TÜV Saarland. In 
2009 HSE24 also received an award for Germany's most customer-oriented service. 
Since its founding in 1995, HSE24 has been on a continuous growth path. Fiscal year 
2011 ended with a net turnover of € 470 million (+ 7 % compared to the previous 
year) and a significant increase in profits. Since 2010, the investment company AXA 
Private Equity has been majority owner of Home Shopping Europe. 
 
Fast Lane Ventures CEO Marina Treshchova said Shopping Live was one of the first of 
its portfolio companies launched and was a very successful investment both in terms 
of profitability and also demonstrating Fast Lane’s unique ability to achieve rapid 
growth. 
 



 

 

"The key audience of Shopping Live is dedicated to television, and its “live shopping” 
format appeals more to television viewers rather than internet users. Therefore, the 
company needed an experienced partner with strong expertise in television to 
continue to develop the business further and take it to the next level. We are glad 
that such partner has appeared and I am sure Shopping Live will continue to be 
successful under the control of a strong partner like Home Shopping Europe,” added 
Mrs Treshchova. 
 
Shopping Live first went on air in July 2011 and now has 60 employees. It is 
currently the only 24-hour shopping channel that broadcasts part of its program live 
(up to five hours each day). 
 
"Within a short time, the highly dedicated and international management team 
started successfully a competitive shopping channel that even offers a live program. 
Now, the goal is to expand the reach and product offer of Shopping Live further to 
differentiate it from other providers clearly," said Dr Konrad Hilbers, Chairman of 
Home Shopping Europe. 
 
"With our live shopping concept, we were able to establish ourselves swiftly as 
important player in the market. With Home Shopping Europe having already joined 
our Advisory Board in November 2011, we found the right strategic partner to 
increase sales and market share even more quickly," says Ilya Kirik, CEO Shopping 
Live. "We are already benefiting from the cooperative knowledge transfer and 
process optimization over the past months. We want to continue to raise the bar in 
Russian teleshopping - in terms of product selection, presentation and customer 
service to become number 1 in the Russian teleshopping market." 
 
The start-up TV channel reaches currently 7.5 million of the 53 million Russian TV 
households via satellite and cable. It is intended to expand this coverage with the 
cooperation of satellite and cable network operators even further in the near future. 
 
The sale, for an undisclosed price, represents the second successful exit for Fast 
Lane Ventures who sold Sapato.ru, Russia’s principal online shoe and accessories 
retailer, to Russian online store OZON Group in February, 2012. 
 
4. Russia’s Pushkin Fine Arts Museum Joins Google Art Project 
RIA Novosti 
4 April 2012 
 
Russia’s Pushkin State Museum of Fine Arts joined the Google Art Project, an online 
depository of visual arts from the world’s leading museums and galleries, the 
museum’s chiefs announced on Tuesday. 
 
Specialists made panoramic 360-degree images of 20 museum halls using the 
technology similar to that used in the Google Street View project. 
 
Giovanni Antonio Canal (Canaletto)’s “Bucentaur's Return to the Pier by the Palazzo 
Ducale” (1727-1729) from the museum's collection was chosen for high-resolution 
scanning for the project. 
 
Google Art Project, offering a virtual tour around world’s top museums, was launched 
about a year ago. This year more than 150 museums and organizations from 40 
states have joined the project with more than 30,000 artworks in digital format. 



 

 

 
Partners in the project include The Museum of Modern Art in New York, Tate Britain, 
Palace of Versailles, Uffizi Gallery in Florence, Van Gogh Museum in Amsterdam and 
Russia’s Tretyakov Gallery and The Hermitage Museum. 
 

NEWS TMT 
5. 10-Year-Old Becomes Russia’s Youngest Patent Holder 
RIA Novosti 
7 April 2012 
 
A ten-year-old Moscow girl has become Russia’s youngest inventor after she 
patented her own printmaking method, the Moskovsky Komsomolets daily said on 
Friday. 
 
Anastasia Rodimina patented her own method of monotyping - a printmaking 
technique when a smooth surface is covered by paint and a piece of paper then 
pressed to it to make a single print. 
 
Under Rodimina’s patented method, which she named “energoinformation 
monotyping,” a monotype is covered by a paper application and put in direct sunlight 
to let the unprotected ink fade. 
 
The discovery was made accidentally when the girl forgot one of her monotypes, 
partially covered by a piece of paper, on a windowsill. She eventually discovered that 
though ink on most of the picture has faded, colors remained unaffected under the 
piece of paper, creating a unique pattern. 
 
Relatives said that a neurology hospital already expressed its interest in the 
invention, which it plans to use as a part of art therapy. A “major advertising 
agency” said it was also interested in using Rodimina’s monotyping technology. 
 
The girl said she wanted to use her invention to create a game “helping children to 
develop their imagination.” 
 
Until recently, Russia’s youngest inventor was 11-year-old Vladislav Koren from the 
town of Angarsk in Siberia’s Irkutsk Region. Last year he successfully patented his 
own version of a slot car racetrack. 
 
6. 55% of Russians Text When Driving 
RIA Novosti 
3 April 2012 
 
More than half of Russian drivers admit to reading and sending text messages when 
driving, losing only to Italians on the popularity of the dangerous habit, according to 
a poll released on Monday. 
 
Fifty-five percent of Russians text from behind the wheel, compared to 61 percent of 
Italian drivers, according to a survey organized by TNS Research International UK for 
Ford Europe. 
 
The poll covered 5,500 drivers in six European countries, including Britain, France, 
Germany and Spain. No margin of error was provided. 



 

 

 
Britons turned out to be the most safety-conscious drivers, with only 33 percent of 
British respondents admitting to texting and driving. The figure stood at 40 percent 
in Spain and 49 percent in both France and Germany. 
 
Ninety-five percent of all respondents acknowledged that text messaging during 
driving is dangerous, the report said. 
 
7. Roscosmos, ESA Agree Joint Mars Research 
 RIA Novosti 
 7 April 2012 
  
 Russia’s space agency Roscosmos said on Friday it agreed Russia’s participation in a 
Mars research project with the European Space Agency (ESA), a spokeswoman for 
the Roscosmos chief said on Friday. 
  
 Roscosmos and ESA chiefs Vladimir Popovkin and Jean-Jacques Dordain met in 
Moscow on Friday. 
  
 "The sides consider this project feasible and promising,” Popovkin’s spokeswoman 
Anna Vedishcheva said. “The sides are to sign the deal by year-end.” 
 A Russian space industry source earlier said that the final agreement on Russia’s 
participation in ExoMars is expected to be signed in November “and by this date the 
sides should confirm their financing.” 
 The ExoMars program to send an orbiter to Mars in 2016 and a robot rover two 
years later was run jointly by NASA and ESA. NASA later said it would cut its 
participation in the project and will not provide its Atlas carrier for the launch. 
  
 Russian scientists and space officials repeatedly hinted at their intention to join the 
project, offering to provide Proton carrier rockets for the launches in exchange for 
full membership. 
  
 Russian space agency chief Vladimir Popovkin said that Russia’s financing of 
ExoMars could be partially covered by insurance payments of 1.2 billion rubles 
(about $40.7 million) for the lost Phobos-Grunt sample probe to Martian moon 
Phobos. 
  
 Russia’s participation in the project was also approved on Friday by the space 
council of the Russian Academy of Sciences. 
  
  
  
8. Video International conference call takeaways 
Troika Dialog 
4 April 2012 
 
Troika Dialog last week hosted a conference call with Video International CEO Sergey 
Vasiliev, during which he discussed the current state of affairs, main trends and 
outlook for Russia’s media advertising market. 
 
? The process of TV market fragmentation is not yet over in Russia. The audience 
share of small thematic channels continues to rise. This growth has a ceiling and 
Vasiliev expects this process to stop once these channels’ combined audience share 



 

 

reaches around 12_15%. That said, their combined share in advertising revenues is 
unlikely to ever reach their combined audience share. Thematic channels have loyal 
audiences, but they tend to be small, which limits the reach for advertisers, while the 
kinds of products that are most often advertised on TV – personal care items, food 
and detergents – should have a broader reach. Thus, the fragmentation process is 
not viewed as a threat to large broadcasters. 
 
? As for the overall TV advertising market outlook, 1Q12 turned out better than 
Video International expected, but this is unlikely to continue throughout the year. 
 
The company forecasts annual market growth of 5_10% in 2012. 
 
? The fastest_growing advertising categories are financial and insurance services, 
pharmaceuticals and automobiles, and the share of the latter two in TV ad budgets is 
already considerable at 15% and 7%, respectively. Vasiliev sees high growth 
potential in financial and insurance services, as this category accounts for only 
around 4% of TV ad budgets, whereas in developed countries it can be around 
10_15%. Retailers can also be a big source of growth. Though they are currently 
investing in new store roll_outs, once this activity begins to slow, Vasiliev believes 
that they will increase spending on advertising. In developed countries, retailers 
account for 10_15% of TV ad spend. 
 
? The possibility of an advertising ban being imposed on state channels is difficult to 
forecast given the measure’s political nature. On one hand, advertising is inherently 
exposed to public criticism and regulation, which makes it easy to prohibit it for the 
sake of populist ideas. On the other, advertising revenues are the main source of 
financing for TV channels, which is difficult to substitute. Vasiliev assesses a 50:50 
probability of the ban being imposed. If the ban does go into force, non_state 
channels are likely to reap solid gains. For example, state_controlled channel Rossiya 
1, which would be the most likely candidate to fall under the proposed ban, accounts 
for around 20% of TV advertising revenues. Redistributing this among other 
channels should significantly boost their revenues. 
 
Anna_Lepetukhina  
 
9. Russia takes 56th place in 2012 information technology rating  
bne   
5 April, 2012     
 
Russia has gained 21 positions and now stands ranked in 56th place of the 2012 
information technology rating of 142 countries measured on the networked readiness 
index that is published annually by the World Economic Forum, the report says.  In 
2011, Russia took 77th following Gambia.  According to the 2012 rating, Sweden has 
the most advanced information technologies, while Haiti takes last at 142nd place on 
the list.    
 

OTHER NEWS TMT 
10. FC Shakhtar launches its own Internet TV channel  
bne   
4 April, 2012   
 



 

 

FC Shakhtar Donetsk launched its own Internet TV channel FCSD.tv on April 3, the 
club's press office reported.  Club's fans will be able to find any video from the life of 
the team on a particular subject, interviews and broadcasts created by the Shakhtar 
TV creative team, and group it in a way convenient for viewing.   The Web channel is 
available in Russian, Ukrainian and English.  
 
 
11. Russians' faith in state TV weakens  
bne  
6 April, 2012   
 
Russians' faith in the news on state television has dropped over the past year, 
though nearly three-fourths of the population still rely on it to keep abreast of what's 
happening in the country, the national survey, conducted by the independent Levada 
Center pollster, said.   More Russians are going online for news but are not 
interested in the information offered by foreign news organizations.   73% of 
Russians believe that they get all the news that they need from the national state 
owned television channels Channel One, Rossiya, Kultura and local RTR stations, 
Levada said, according to Interfax.  That's in comparison to 87% of Russians who 
tuned in for the news according to a similar survey conducted at the same time last 
year.  The second most important source of news for Russians is the Internet, with 
13% going online for information, comparing to 8% last year.  Another 8 percent 
watch other television channels, including state-controlled NTV and Kremlin-friendly 
Ren-TV.  
 
 
12. Ukrtelecom [UTLM, U/R] raises broadband base by 4.7% QoQ in 1Q12 
Art Capital 
April 4, 2012 
 
Ukrtelecom increased its fixed-line broadband base by 63,000 subscribers, or 4.7% 
QoQ, to 1.4 mn in 1Q12, the company reported on Monday (Apr 3). 
 
Andriy Patiota: the news is NEUTRAL for the stock. The growth pace of broadband 
base in 1Q12 was lower than in the October-December quarter, despite several 
special offers for new subscribers. However, in our view, such a pace will allow 
Ukrtelecom to remain an undisputed market leader by the number of installs in the 
broadband segment as its share in this segment has been edging down less than by 
0.5 p.p. QoQ during 2011, and this trend is expected to continue through 2012. We 
believe that Ukrtelecom will manage to retain the market share in this most rapidly 
evolving segment higher than 20% in 2012, especially after the company starts 
using the FTTx technology on top of today’s number-one technology ADSL. We keep 
our recommendation for UTLM stock under review which may last until the sale of 
Ukrtelecom’s mobile unit is completed. 
 



 

 

 
 
13. Technology in business undervalued in Russia  
bne  
4 April, 2012   
 
Only 54% of Russian and Eastern European executives responsible for information 
technology believe that investments in technology facilitate decision making, 
according to an Economist Intelligence Unit report, cited by The Moscow Times.  The 
report says that senior management in Russia lagged behind its global peers, with 
41% of Eastern European and Russian executives possessing good or excellent 
knowledge of technology, as compared with 51% of their counterparts in 
Europe.  Technology specialists should be provided with equal amounts of business 
and technical education to help eliminate problems, the study concludes.  Experts, 
cited by The Moscow Times, indicate that managers' views often coincide on what 
should happen next. "As chief information officers share their take on business 
developmen, a significant number of CEOs consider implementing innovative 
technologies, e.g. business process management solutions, a priority," Andrei 
Tikhonov, sales director for IBM Russia and CIS, said.  The main issue is that the 
implementation of advanced business technologies, such as cloud computing, is still 
at an early stage in Russia.    
 

FINANCE, EQUITY, BONDS TMT 
14. Ozon.ru increased sales by 78% in 2011  
bne   
4 April, 2012    
 
The sales of Russian online store Ozon.ru increased by 78% in 2011 to about 
RUB9bn, Maelle Gavet, general director of the online store's operator Ozon Holdings, 
said, cited by Prime.  The number of orders amounted to 2.50m in 2011 compared to 
1.95m orders in 2010. Books and electronics accounted for 34% of all orders.  The 
number of company's registered customers now exceeds 6.5m, Gavet said.      



 

 

 
15. During the week of 19-25 March audience shares of the CTC, Peretz and 
Domashny channels reached 7.4%, 2.3% and 2.8%, respectively 
bne 
 4 April, 2012 
 
  According to TNS, during the week of 19-25 March, the all-day (4+ demographic) 
weekly audience shares of the CTC, Peretz and Domashny channels were 7.4%, 
2.3% and 2.8%, respectively.   CTC network’s share up year-on-year: Since the 
beginning of the year the CTC channel has launched four new shows (Dr. Zaitseva’s 
Diary, 80s, Detka and Gamers), all of which have attracted good ratings.  CTC’s 
audience share is slightly above its respective 2011 level, and materially up on its 
2H11 level.   Peretz’s audience share performance has improved since the launch of 
the channel, while Domashny continues to demonstrate strong upward audience-
share dynamics. 
  
 Rencap analysts think CTC’s valuation is attractive, with the stock trading on 6.9x 
and 5.9x 2012E and 2013E EV/EBITDA, respectively.   A potential ban on advertising 
on state-owned channels in Russia could also be a positive for the company. Analysts 
expect shares in CTC to outperform in the near term. 
  
  
16. CTC Media - 1Q12 target audience share 
Renaissance Capital  
4 April 2012 
 
1Q12 target audience share data released: The CTC network (all viewers aged 6-54) 
delivered an 11.0% share in 1Q12, according to TNS – slightly below the 11.2% 
achieved in 1Q11 but above the 10.6% delivered in 4Q11. The Domashny network 
(female viewers aged 25-59) delivered a 3.7% share, significantly above the 2.8% 
and 3.3% delivered in 1Q11 and 4Q11, respectively. The Peretz network (all viewers 
aged 25-59) delivered a 2.6% share in 1Q12, also significantly above the 2% share 
delivered by the DTV network in both 1Q11 and 4Q11, respectively, and prior to it 
rebranding. Channel 31 in Kazakhstan (all viewers aged 6-54) recorded a 14.5% 
share, slightly below its 14.8% share in 1Q11 and its 15.7% share in 4Q11. 
 
CTC network’s share has stabilised: The target audience share data are broadly 
consistent with TNS’s weekly 4+ data which show that the CTC network’s share 
stabilised over 1Q12 and more recently is up YoY. The network’s share is also 
materially up on its 2H11 share. Since the beginning of the year, the CTC channel 
has launched four new shows (Dr. Zaitseva’s diary, 80s, Detka and Gamers) and 
these seem to us to have contributed to its share performance, while the YoY data 
are particularly favourable from 2H11. Peretz’s audience share performance has 
improved since the beginning of the year, while Domashny continues to demonstrate 
strong upward audience-share dynamics. 
 
We think CTC’s valuation is attractive, with the stock trading on 6.7x and 5.8x 2012E 
and 2013E EV/EBITDA, respectively. The CTC network’s audience share is broadly 
stable; Peretz and Domashny are continuing to outperform and this, combined with 
comments from Video International suggesting the advertising market is robust, 
makes us think there is scope for earnings upgrades. We believe a potential ban on 
advertising on state-owned channels in Russia could also be a positive for the 



 

 

company, if this were to occur. The combination of an attractive valuation and upside 
forecast risk leads us to expect shares in CTC to outperform in the near term. 
 

SECTOR SNAPSHOTS TMT 
17. Russia’s innovation sector to raise its market share to 12–13% by 2015  
bne  
3 April, 2012    
 
The innovation sector is expected to gradually raise its share in the Russian economy 
to 12-13% from a current 11% by 2015 and to 16% by 2020, Economic 
Development Minister Elvira Nabiullina said, cited by RIA Novosti.  "According to our 
calculations, it means moving from a 2-3% average growth to no less than 4.4% 
growth by 2030," she said referring to Russia's GDP.   Nabiullina added that 0.5% 
are to be contributed to GDP through private investment into research and 
development.   The ministry also expects Russia's share in the world economy to 
increase to 3.5% from 3%.  Government spending for health is planned to decline to 
70% from 83%, minister said.   
 

REGULATION, REFORMS TMT 
18. Russian providers to be punished for copyright breaks from September 
1  
bne  
2 April, 2012    
 
Russian Internet providers are expected to bear responsibility for copyright violations 
starting September 1, Justice Minister Alexander Konovalov said, cited by RIA 
Novosti.  The relevant amendments to the civil code were submitted for approval at 
the State Duma.  Internet providers could be relieved of the responsibility, if a 
copyright owner granted free usage of the intellectual property for a certain period, 
Konovalov said.     
 
 
19. Broadband access seen available for all Russian households by 2015  
bne   
3 April, 2012    
 
Nation-wide broadband Internet access with a speed of 50 megabit per second, 
appearing in every Russian household by 2015, is possible with a program requiring 
no less than $20bn of investments, Svyazinvest's Deputy CEO Mikhail Leshchenko 
said, cited by RIA Novosti.  Around 30m out of about 50m households have yet to be 
provided with broadband access, Leshchenko said.  Two sources close to the 
operators confirmed that the appraisals given by Leshchenko were justified.     
 


