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TOP STORY TMT 
1. Fast Lane Ventures teams up with Germans to launch Lokata shopping 
site 



 

 

bne 
13 April 2012 
 
Bonial International Group, with kaufDA the leading German location-based services 
provider for shopping information and Fast Lane Ventures, Russian company focused 
on the development, launch and promotion of innovative internet businesses, 
announce the launch of Lokata – innovative location-based online service which gives 
a unique opportunity to search and promote goods and services.  
 
The Lokata site www.lokata.ru went live this week together with mobile applications 
which can be downloaded in Apple’s AppStore and Google Play (Android Market).  
 
With retailers’ latest offers Lokata empowers Russian shoppers with all the 
information they need to make better shopping decisions before they even step into 
a store. The online platform offers:  
 
Location based search: to find stores nearby  
 
Filters: to search products by category, retailer and even brand  
 
Alerts: to know when their favorite products are promoted  
 
Retailer information: to find location, contact details, opening hours  
 
Interactive: to view retailers’ catalogs and brochures  
 
Lokata allows customers to make better shopping decisions by searching prices, 
location and opening hours of different stores. Lokata Mobile Apps for iPhone, iPad 
and Android allows customers to find necessary information where they need it and 
when they need it: ?t home, on the road, in the mall or inside the store.  
 
Lokata is based on the innovative model of kaufDA, market maker and leader among 
location-based brochure services in Germany. Today the total reach of kaufDA’s 
network is 32 million unique visitors per month. Over 1 Million people are already 
using kaufDA mobile applications in Germany. Since its launch kaufDA recorded over 
1 Billion brochure page views. More than 200 retailers are already kaufDA clients; 
the service contains information about 220.000 retail outlets in Germany. 
 
“We are proud to launch Lokata which is our third project after kaufDA in Germany 
and Bonial in France. The decision wasn’t made randomly: Russia, according to the 
latest researches, takes the first place in Europe in terms of internet connectivity 
among all European countries – so we see a great potential in this market. We are 
sure that both Russian consumers and retailers will benefit from Lokata. And we 
expect that Lokata will become a trendsetter of online search and promotion of 
goods and services offered by Russian retailers, like kaufDA in Germany and Bonial 
in France,” said Christian Gaiser, CEO Bonial International Group.  
 
“Our experience in launch and promotion of internet start-ups together with original 
business model will provide our new service with high and quality traffic just in the 
first months since its launch. Retailers’ proposals placed on Lokata will be promoted 
through search engines, with geographically targeted contextual advertising as well 
as through widgets at the websites of our partners. These are not only the websites 
of other Fast Lane Ventures’ companies - in particular, Lokata team have already 



 

 

reached an agreement with Avito.ru,” said Marina Treshova, CEO Fast Lane 
Ventures.  
 
2. Frontier Ventures hires Milner’s number two 
bne  
April 11, 2012 
 
Frontier Ventures announced today that it has hired Gregory Finger, formerly 
Russia’s leading internet investor Yuri Milner’s number two, who has accepted an 
invitation to join the fund’s advisory board. 
 
Established in January, Frontier Ventures, invests in e-commerce projects in Russian-
language Internet and currently has $50m under management.  
 
Finger has more than 20 years of experience in private equity and venture capital. 
From 1992 to 2005 he headed the Moscow office of New Century Holdings (NCH), 
one of the largest foreign investors in the economy of Russia and Eastern Europe, 
where he worked with more than 15 co-investment funds.  
 
In 1999, together with Milner and NCH Advisors, he created a foundation netBridge, 
which became an early investor in Mail.ru that eventually listed on the London Stock 
Exchange.  
 
In 2005, in collaboration with Yuri Milner, he founded the Digital Sky Technologies 
(from 2010 - Mail.Ru Group), which has invested in Facebook, Zynga, Groupon and 
ICQ, as well as services to the Russian Mail.ru, and Classmates VKontakte. 
 
"I'll be happy to work with a team of Frontier Ventures,” Finger said in a statement. 
“The role of the fund is to help promising companies to enter the market leader in its 
segment of the Russian-speaking Internet. We share common goals and enthusiasm 
for the Russian market of Internet services. " 
 
According to the managing partner of Frontier Ventures Dmitry Alimov, Finger brings 
not only his vast experience, but also, "offers its own vision of the industry, which is 
especially important in the sector of Internet services. Gregory has repeatedly 
argued that he is able to identify companies that have the potential to become 
market leaders.”  
 
Alimov is the founder of Frontier Ventures and is also an entrepreneur with 
experience leading the creation and development of sites that provide consumer 
services.  
 
He has invested and participated in the development of an online video service and 
website ivi.ru collective purchases Biglion.ru, each of which has become a leader in 
its segment. "Ultimately, we entrepreneurs and designed to work with 
entrepreneurs,” said Alimov. “We believe in the future of the Internet and offer more 
than just a financial investment. We have the opportunity to share with our partners, 
market knowledge and experience in breeding business to a new level, and thus help 
to realize its potential.” 
 
For more on Frontier Ventures, see bne’s interview with Alimov <a 
href="http://www.bne.eu/dispatch20136/TMT_weekly_Mon_9_Apr#304311" 
target="_blank">click here</a> 



 

 

 
3. Russian February good internet audience estimates released - 
VTB Capital  
11 April 2012 
 
weekly and monthly internet audiences up 14% YoY and 11% YoY News: TNS-Gallup 
has released its February Russian internet audience estimates for the 12-54 year-old 
age bracket, while Russian mobile internet penetration reached 22%, up 4pp YoY. 
 
Our View: In February, the weekly and monthly internet penetration improved 5pp 
YoY (to 60%) and 3pp YoY (to 63%), respectively. We note that the TNS Web Index 
measures only about 52% of the 12+ y.o. Russian population living in towns with 
over 0.1mn people. The weekly and monthly audiences reached 37.7mn and 
39.8mn, respectively, and thus almost converged. The gap had declined to 3pp as of 
February, from 6pp three years ago. 
 
Search, mail/communication and IVAS remain the key internet activities and 
audience retention tools for Russian internet users. As concerns the growth in 
internet users, Russian SNSs remain the winners. In February, the respective annual 
growth in the daily internet users were 16% at Yandex.ru, 19% at Mail.ru, 40% at 
odnoklassniki.ru and 16% at vk.com while their respective daily shares amounted to 
34%, 28%, 25% and 34%. 
 
Mail.ru Group remains our top pick in the Russian public internet universe given its 
greater diversity across its assets portfolio. This means that its top line is more 
resilient than Yandex’s, as the company is 'hedged' by deriving 60% of its top line 
from non-ad (40% MMOG, 15% IVAS, 5% hiring). 
 



 

 

 
 
4. Yandex.Money takes the lead among e-money service providers  
Renaissance Capital  
11 April 2012 
 
Today (9 April), Vedomosti reported the results of TNS’s research on the e-money 
market. According to TNS, during the period of September 2011-February 2012, 
Yandex.Money was the leader among e-money service providers in terms of audience 
size, with 2.1mn people (15% of the population of Russia), followed by Qiwi and 
Webmoney with 10% each, PayPal (6%) and Money@mail.ru (2%). 
 
Action: We reiterate our HOLD rating and TP of $23.9/share for Yandex. 
 
Rationale: Online payment systems have other characteristics to estimate their 
performance, for example volume of payments and the number of registered users. 
However, Yandex.Money does not materially contribute to Yandex's total revenue, 
and is used to maintain user loyalty and attract new users to Yandex’s search 
engine. In these terms, the results for Yandex.Money are a good indicator of the 
large audience of Yandex websites overall. 
 
Yandex shares trade at 18.7x 2012E and 15.5x 2013E EV/EBITDA. We continue to 
prefer Mail.Ru Group, which trades at 15.4x 2012E and 12.3x 2013E EV/EBITDA, at 
a discount to Yandex despite the companies' broadly similar growth outlooks, in our 
view.  
David Ferguson  



 

 

 
NEWS TMT 

5. Russian fund registers “.moskva” domain name 
 bne 
 13 April 2012 
  
 The Russian fund for the development of Internet technology and infrastructure has 
filed a registration for the Cyrillic domain name “.moskva” as well as the Latin 
version “.moscow” with the Internet Corporation for Assigned Names and Numbers 
(ICANN) on Thursday April 12.  
  
 The fund said that some of the domain names would be reserved for the 
government use. Trademark owners will also be given priority before the domain is 
opened up to use by the public.  
  
 ICANN will consider the applications from June 12 and may launch the process of 
assigning the top-level domains on December 1, the fund said. 
  
  
6. Bank pages subscribers on social networks down by 12,000 in March 
 bne 
 6 April, 2012 
  
 Frank Research Group prepared a survey of Russian banks' exposure in social 
networks as of April 1, 2012.  
  
 The total number of subscribers to bank pages in all social media covered by the 
research (VKontakte, Facebook, Twitter, Odnoklassniki, Livejournal, and Youtube) 
decreased by 12 thousand to 1.48m persons during March. 
  
 According to research, the number of subscribers increased by the biggest amount 
at VTB24 (+21%) and Trust Bank (+16%). The leader of the rating Sberbank (-6%) 
lost the biggest number of subscribers. The number of subscribers decreased as a 
result of the outflow of VKontakte followers by 39 thousand persons. 
  
 In the Top-15 banks, the highest degree of involvement (the ratio of active audience 
to the total number of subscribers to the page) is at Vozrozhdenie Bank: 67% as of 
April 3. 
  
  
  
7. Orion Express wants to find strategic investor bne  10 April, 2012 
  Russian satellite TV operator Orion Express plans to sell a stake to a 
strategic investor, Vedomosti reported citing a source close to the 
company.  Negotiations with Russian mobile operators MTS, VimpelCom, 
and MegaFon are at different stages according to Alexander Kaplinsky, 
managing director at STK Soyuz, the main shareholder of Fundservicebank, 
which in turn holds 50% in Orion Express.  Orion Express could sell a 
blocking share, with the right to raise it to either a controlling stake or a 
100% share in the future, Kaplinsky said.  According to source close to 
Orion Express' co-owner, the company could be valued at $250-300m.    
8. Mail.ru launches ICQ messenger for Android  



 

 

Renaissance Capital  
12 April 2012 
 
Event: Yesterday (11 April) Mail.ru announced its launch of the ICQ application for 
Android-based smartphones. 
 
Action: We reiterate our BUY rating and our TP of $48/share for MAIL. 
 
Rationale: According to the company, ICQ’s audience has grown 50% during the past 
six months. In March, Mail.ru removed advertising from ICQ messenger, so it could 
be used solely to maintain users’ loyalty. According to StatCounter (April 2012), the 
leader of the Russian mobile OS market, Symbian (with 39% market share), is losing 
share to the expanding Android (with 24%); the third major player is iOS (with 
13%). ICQ also exists for Windows Phone 7 and Bada, both of which have a 
relatively small market share. Mobile internet in Russia is developing fast. According 
to electronic retailer Euroset, sales of smartphones increased by 112% YoY to 7.5mn 
in 2011. Yandex recently launched a shell application for Android as well. Yandex 
trades at 17.9x 2012E and 14.8x 2013E EV/EBITDA, based on our estimates. We 
continue to prefer Mail.ru, which trades at 15.1x 2012E and 12.1x 2013E 
EV/EBITDA, on our estimates, at a discount to Yandex despite the companies' 
broadly similar growth outlooks.  
David Ferguson  
 
9. Medvedev Demands Mobile Number Portability Rules 
RIA Novosti 
11 April 2012 
 
Russian President Dmitry Medvedev has called for rules to be put in place to allow 
customers in Russia to retain their mobile phone numbers after changing their 
mobile operator. 
 
The Russian government has been attempting to implement a service called Mobile 
Number Portability (MNP) for several years. In 2005 the country's Telecoms Ministry 
worked out rules for retaining mobile phone numbers and affirmed them in 2009. 
 
In 2010 Russia's Interregional Transit Telecom firm offered to become a special 
mediator to implement the MNP service. 
 
MTS, Vimpelcom and MegaFon, Russia's three largest mobile operators, are against 
implementing the service, citing cost. 
 
The Federal Antimonopoly Service says implementation of the measure is possible 
and has been striving to introduce it for over three years, its head Igor Artemyev 
told Medvedev at an Open Government meeting. 
 
"We can simply use [state] power. Mobile operators' costs will be minimal," 
Artemyev said. 
 
10. REPORT - Opportunities return to Russia’s media sector  
 UralSib 
 11 April 2012 
  



 

 

 Strong market and economy supportive of media stocks. The outlook for Russia’s 
advertising market in 2012 now looks better than in late 2011, as recent macro 
statistics indicate that fears of a sharp economic slowdown in Russia have failed to 
materialize. The outlook for domestic consumption (a key driver for advertising) 
should thus remain good, and we see strong prospects for Russian media companies, 
which offer a direct play on the improving macro outlook and generally good long-
term growth prospects combined with healthy profitability and strong balance sheets. 
The sector’s attractiveness is also supported by the stronger ruble and improved 
stock market environment that is fuelling investor appetite for second-tier names. 
  
 Yandex, CTC Media our top picks. Our adjusted models reflect the latest financial 
data of media companies, and revised advertising market forecast (12% YoY market 
growth in 2012 to $10 bln). We have upgraded our target prices for online stocks by 
18-40% and downgraded CTC’s target price by 6%. Our top picks are CTC Media and 
Yandex, which have been underperforming in recent months. Mail.Ru shares are 
fairly valued. RBC’s investment case looks fundamentally unconvincing. 
  
 Economy: so far so good. Most of Russia’s recent macro statistics have indicated no 
signs of slowdown. 
  
 Advertising market to grow. We expect 12% growth in the Russian advert market 
this year and an 11% CAGR in 2013-15. 
  
  Online segment to retain rapid growth. We expect the online ad market to increase 
at a 24% CAGR in 2012-15 to $3.4 bln. 
  
 CTC Media getting back on track. Despite weakness at end- 2011, the good start to 
2012 should provide 12% YoY growth. 
  
 Long-term risks should not be overlooked. Key risks for media stocks come from 
decline of market share and industry changes. 
  
 Financials strong throughout the sector. Except for RBC, media companies have no 
significant debt and healthy cash positions. 
  
  Yandex: best exposure to online media. Yandex, focused on the rapidly growing 
online advertising, trades at a 7% discount to peers on 2012E EV/EBITDA and with 
21% upside to its target price. 
  
 CTC Media: good entry opportunity. Trading at a 2012E EV/EBITDA of 5.9, CTC 
Media has 39% upside to our target price. 
  
 Mail.Ru: too dependant on Facebook. Facebook’s IPO may set a new valuation 
benchmark and could add 8% to Mail.Ru’s fair value; however, it may switch investor 
focus from Mail.Ru to Facebook. 
  
 RBC: improvements priced in. The situation at RBC is improving, but it is too early 
to Buy the stock. 
  
  OUTLOOK FOR ADVERTISING MARKET IMPROVING 
  
 Recent macro data generally good … Russia’s macro statistics have been 
encouraging in recent months, despite fears of a slowdown at the end of 2011 (which 



 

 

had a particularly strong effect on advertising-market development in 4Q11). 
Russia’s estimated GDP growth increased to 4.8% YoY in February 2012 from 3.9% 
YoY in January. Industrial production growth accelerated from 3.8% YoY in January 
to 6.5% YoY in February, while retail trade growth in February accelerated to 7.7% 
YoY from 6.8% YoY in January, driven by expansion in consumer credit and high real 
income growth (up 39% and 3.1% YoY in February). Consumer inflation in February 
was at an all time low (3.7% YoY). Capital investment and construction saw strong 
growth in February (up 15.1% and 6.8% YoY), and producer confidence in 
manufacturing improved in March to 0% from minus 2% in February and minus 6% 
in December. The recent agreement on Greek public debt last month should lead to a 
delay in the acute phase of the debt crisis for a few months and reduce risks to the 
global economy and financial system in the medium term, and means that the key 
risk factor for the Russian economy in 2012 has also been reduced significantly. 
  
 … and implies risk to economic outlook is on upside. We currently forecast economic 
growth of a mere 2.8% for 2012 and estimate private consumption will grow by 
roughly 4-5% driven by increasing consumer lending. However, in light of the latest 
economic data, our base-case scenario may look too conservative due to significantly 
higher oil prices and faster global economic growth. For instance, we model 2% YoY 
global economy growth, while the IMF projects 3.2% YoY, and should the positive 
scenario come to pass, the Russian economy could grow 3.5-3.8% YoY, implying 
significant upside to our forecast. General market expectations for the economy may 
also improve – we have already seen some upgrades to Russian macroeconomic 
growth forecasts by a number of banks and agencies, and further upgrades are likely 
to follow. Recent macro data from the US and China suggest that the global economy 
could be in better shape than we expected, only a few weeks ago, and this creates 
upside from our 2012 macro outlook. 
  
 Russian ad market grows reasonably well, despite rates declining in 4Q11. The 
Russian advertising market slowed in 4Q11 to 4% YoY growth from 30% YoY growth 
in 9M11, as advertisers reduced spending having faced uncertainty over economic 
prospects for 2012. The television advertising segment was affected particularly 
strongly, growing only 6% YoY in 4Q11 to RUB42.4 bln ($1.4 bln) compared to 25% 
YoY growth in 9M11. The printed media segment decreased 30% YoY in 4Q11 to 
RUB12.3 bln ($394 mln). We believe that expectations of a macroeconomic 
slowdown in 4Q11 were the key factor behind the ad market’s relatively weak 
performance. 
  
  Online segment soars. The online ad market however continued its rapid growth in 
4Q11 despite economic concerns. The segment expanded by an impressive 54% YoY 
to RUB14.8 bln ($474 mln). Its share in the total Russian ad market increased 3.6 
ppt YoY to 15.8%, and we believe the shift towards online advertising will remain the 
major market trend due to growth in the number of users and the time they spend 
online. 
  
  ADVERTISING MARKET TO GROW 
  
  Growth of general ad market to recover. We forecast 13% growth (in ruble terms) 
in the Russian ad market in 2012 to RUB298 bln ($10.0 bln), which is more 
optimistic than consensus expectations. We forecast 9% YoY growth for the TV 
segment to RUB142 bln ($4.8 bln) and 34% YoY growth in the online segment to 
RUB56 bln ($1.9 mln). The stronger macro outlook implies significant upside due to 
potentially higher advertising activity. There are some initial signs that advertising 



 

 

demand, as well as market growth, may be recovering – CTC Media’s management 
indicated following the release of the 2011 results that approximately 80% of the 
company’s advertising inventory for 2012 has been sold, which appears to be a 
normal level for this time of year. Similarly, in March 2012, Aegis Media (a marketing 
& communication group) estimated that sales of Russian TV ad inventory was similar 
in early 2012 to the whole of 2011, while the consensus regarding media inflation for 
2012 was reported by RBC to be 12-15%. In addition to organic growth, the good 
macro outlook for Russia implies ruble upside, making the Russian ad market more 
attractive than global peers. 
  
 Rising interest in media stocks ... We expect media stocks to outperform the general 
market in Russia in the next several months if the economic situation remains stable 
or improves. Ad-market performance is more volatile than the general economy, as 
is the performance of media stocks. They could thus be a good opportunity to play 
the upward phase of the market cycle. For instance, the Russian ad market dropped 
by 27% YoY in nominal terms to RUB185 bln ($5.8 bln) in 2009 compared to a 6% 
decline in nominal GDP. Adjusted for inflation, the ad market dropped 34% YoY in 
2009. It expanded 16% and 20% in nominal ruble terms in 2010 and 2011 
compared to 19% and 25% growth in nominal GDP. CTC Media shares (effectively 
the only Russian relevant media stock during that period) dropped 92% from their 
2008 peak to their February 2009 low of $2.57/share; then surged by 630% by 
September 2009. 
  
 … which were weak performers in recent months. The performances of Russian 
media stocks were weak, but some were harder hit than others, in 2H11. CTC 
Media’s share price dropped 36% between 9 September 2011 and the end of the 
year, as the company was forced to reduce its full year revenue guidance twice due 
to ad market weakness in 4Q11 that was exacerbated by weak audience shares by 
CTC Media’s flagship CTC channel. Adjusted for the $0.22/share dividend paid during 
the period, CTC Media shares underperformed the RTS Index by 19 ppt between 9 
September and the end of the year. Mail.Ru Group underperformed the RTS Index by 
11 ppt during the same period, and Yandex underperformed the index by 19 ppt, as 
the market was concerned about the loss of search-market share to Google. 
  
 Long-term advertising market prospects remain strong. We expect Russia’s 
advertising market to grow at an 11% CAGR in 2012-15 (in dollar terms) to $13.7 
bln (excluding VAT), driven by higher GDP and resulting private-consumption 
growth. We expect the ad market to remain at 0.58% of GDP over the long-term, 
which looks fairly conservative compared with many other EMs (e.g. Slovenia, Brazil 
and South Africa 1.8%, 1.6%, and 1.1%, respectively). Longer term, we expect the 
online segment to outperform the general ad market, driven by advertising budgets 
shifting online driven by higher internet usage (driven by a higher number of users 
and time spent online). We forecast Russian broadband penetration to increase 28 
ppt in 2012-15 to 67% (in terms of households connected to the net) and the 
Russian online ad market to increase during the same period with a 26% CAGR to 
RUB104 bln ($3.4 bln), increasing its share in the total ad market by 9 ppt to 25%. 
We expect the context ad market to grow somewhat slower than the general online 
market, with a 24% CAGR to RUB63 bln ($2.1 bln). Russian broadband penetration 
growth should generally be driven by expansion in the regions, fuelling demand for 
ads from local SMEs, which we believe will be best met by contextbased online ads. 
  



 

 

 

 
  
 

 
  



 

 

 

 
 
 

 
 
  
11. PayPal files with CBR to establish a non-banking credit organization in 
Russia  
bne 
13 April 2012 
 
PayPal has formally applied to the Central Bank of Russia for license to operate in 
Russia as a non-bank financial institution, according to local reports.  
 
The registration process can take up to six months to complete say experts.  



 

 

 
PayPal already launched partial services in Russia last autum, permitting them to pay 
for their online purchases and put money on their personal accounts in the United 
States. 
 
However, the application with the CBR will allow customers to tap their Russian 
account to pay for goods in rubles.  
 
The application brings to end discussions between PayPal and the Russian 
government on how to allow Russian consumers to transfer money to local bank 
accounts. 
 
PayPal, owned by eBay, which partially launched its services in Russia in March, but 
lonely became available for Russian users in October 2011.  
 

OTHER NEWS TMT 
12. US Qualcomm to produce chips for Yota 
bne 
13 April 2012 
 
US chip maker Qualcomm has entered into a strategic deal with Russian wireless 
broadband operator Scartel that operates under the Yota brand to develop and 
produce multi range chips for Scartel's communication devices, reports Kommersant.  
 
Qualcomm will supply 3G and 4G LTE networks chips for Yota’s devices. 
 
13. Finance Ministry prepares to establish electronic pledge registration 
system bne 9 April, 2012  The Finance Ministry of Russia has prepared a 
draft law on establishing an electronic pledge registration system, including 
movable property, said Finance Minister Anton Siluanov, Vedomosti 
reported.  The document has already been submitted to the government, 
Siluanov said.   This measure will help banks prevent re-selling the pledged 
property, including cars purchased on credit.   
14. Government wants to allocate UAH100m on digital TV receivers for 
population bne 10 April, 2012  The Cabinet of Ministers of Ukraine has 
proposed to increase by UAH100m expenditures on digital TV receivers for 
the population, Interfax Ukraine reports.  The national budget for 2012 
foresees UAH350m for the procurement of digital TV receivers for the less 
well off. The State Committee for Television and Radio Broadcasting is the 
manager of the funds.  The government also decided to transfer UAH257.7m 
to the committee, of which UAH154.6m will be spent on the work of the 
Ukrainian version of Euronews, UAH103.6m on supporting the regular 
broadcasting of programs produced for state needs, and UAH51m on the 
regulation of the payment of wages to employees of state television and 
radio companies.   
15. Skolkovo to join Moscow in July bne 10 April, 2012  President Dmitry 
Medvedev confirmed that Skolkovo innovation hub to the city's west should 
be included in the redrawn capital, The Moscow Times reported.  Moscow's 
territory will officially increase on July 1, when it will grow by about 2 1/2 
times, Medvedev said.   The president also said reconstruction of 
Kaluzhskoye Shosse, which extends from the city's southwest, will begin 
this year as should development of "traffic light-free" traffic to the center of 



 

 

Moscow.  In addition, "all of the key decisions" for relocating government 
offices to the southwestern addition to the capital should be made in this 
fiscal year, he said.  Presidential economic aide Arkady Dvorkovich told 
reporters that actually moving government offices won't happen before the 
end of 2013.    
16. CTC Media's Russian networks see both target and overall 4+y.o. TV 
audiences pick up in 1Q12 — on niche channels performance 
VTB Capital  
11 April 2012 
 
News: CTC Media has published the 1Q12 target audience figures for its three 
Russian networks CTC, Domashny and Peretz (ex 
 
DTV), as well as for Kazakh Channel 31. In addition, TNS Gallup has released its 
estimates for Russian FTA broadcasters’ TV audience for the week 19-25 March. 
 
Our View: The flagship’s target audience (all, 6-54 y.o.) remained almost stable YoY 
at 11%, recovering QoQ from 10.6%. Domashny (female, 25-59) outperformed, 
rising to 3.7% from 3.3% in 4Q11 and 2.8% a year ago, while Peretz’s (all, 25-59) 
long-awaited audience share turnaround resulted in the strongest pick up, to 2.6% 
(up from 2.0% both 1Q11 and 4Q11). 
 
The latest TNS-Gallup audience share data also suggests that the combined audience 
of CTC Media’s three Russian networks continues to recover, reaching 12.6% in 
1Q12 (reported until 25 March). We project an average CTC Media 4+ audience 
share of almost 12% in FY12 vs. 12.6% reported YTD. 
 
The pick up came on the back of the success of original domestic sitcoms and foreign 
films. 
 
We are reiterating our Hold recommendation on the stock which trades at 7.1x 
2012F EBITDA vs. 8.7x for Eastern European CME and TVN. The audience share 
recovery might be a short-term driver for the share price and could prove volatile: i) 
unlike its closest peer, TNT, CTC Media is not protected by a sufficient amount of 
(cheap) in-house programming; ii) there is an audience outflow to the internet. Also 
TV ad no longer provides CTC Media with superior growth, so no large premium for 
this exposure is likely to be offered (we forecast 10% TV ad market growth in 
(rouble terms) in 2012). 
 



 

 

 
 
17. CTC named most successful channel in terms of audience monetization 
Alfa Bank 
11 April 2012 
 
According to data provided by Qwendy Rusmediaaudit and published in today’s 
Kommersant, CTC is the most successful among Russian television channels in 
monetizing its audience. Second place goes to MTV, which was followed by Muz TV. 
Another CTC Media channel, Domashny, occupies the eighth place in this ranking 
while Peretz came in at thirteenth. 
 
The news is generally POSITIVE for CTC Media because it demonstrates the 
company’s leading position in the Russian TV market in terms of audience 
monetization. 
 
Iouli Matevossov  
 
18. RBC Extraordinary Board meeting scheduled for Friday 13 April to oust 
CEO German Kaplun? 
VTB Capital  
11 April 2012 
 
News: Vedomosti and Interfax have quoted Sergey Lavrukhin, the Chairman of RBC’s 
Board, as saying that the extraordinary Board meeting scheduled for Friday 13 April 
is to consider relieving the company CEO, German Kaplun, of his position. According 



 

 

to Vedomosti quoting an unnamed source, RBC’s founders have delayed RBC’s 
additional share issue (they do not have the funds to maintain their share intact). 
Furthermore, the source claims, Kaplun and Alexander Morgulchik are advisors to 
TMT Investments, a competitor for RBC. 
 
Onexim’s Sergey Lavrukhin himself might replace Kaplun, the paper reports. 
 
Our View: While Kaplun’s possible dismissal might lead to part of his team leaving 
the company as well, it is our view that the company does indeed need a new 
strategy to scale the non-business internet part of the company’s business model 
(non-business online ad, IVAS, etc. ) which would eventually be a share price 
trigger. 
 
RBC remains a local niche internet and TV player well positioned to structural shifts 
in the Russian media, such as i) audience outflows to the internet; ii) users looking 
for specialised content; and iii) audience outflow from large FTA broadcasters into 
niche ones. However, the company’s efforts to go beyond its business news niche 
have not yet brought material results: the non-business internet was an ambitious 
project launched in 2007, but in 2011 it only brought in 10% of RBC’s incremental 
revenues. 
 
Anastasia Obukhova  
 
19. Rostelecom to launch MVNO on Scartel network  
Renaissance Capital  
12 April 2012 
 
Event: Yesterday (11 April), Rostelecom announced that it has signed an agreement 
with Scartel (Yota brand) that gives Rostelecom access to Scartel’s Long Term 
Evolution (LTE) network infrastructure. Rostelecom will utilise a feature-driven 
development range of frequencies between 2,500-2,530 MHz and 2,620-2,650 MHz 
to provide telecommunications services as a mobile virtual network operator 
(MVNO). Rostelecom intends to start providing commercial services using an LTE 
network in the Moscow Region on 1 September 2012; these services will be rolled 
out in other Russian regions at a later stage. The company also plans to offer 
subscribers its branded telecommunications equipment. 
 
Action: Net negative for MTS and VimpelCom; net positive for Rostelecom, in our 
view. 
 
Rationale: The launch of LTE MVNO by Rostelecom will intensify competitive pressure 
in the market, in our view, and hence is negative for MTS and VimpelCom. This will 
be a low-margin business, but nevertheless will generate incremental revenue for 
Rostelecom, with limited capex needed – and hence is net positive.  
 
20. Ukraine blocks film on soccer match against Nazis 
AP 
11 April 2012 
 
It's a game that every Ukrainian knows about: The ''Death Match'' of 1942, when top 
Kiev soccer players trounced a team of Nazi occupiers and reportedly paid for it with 
their lives. 
 



 

 

But Ukrainian authorities on Tuesday froze the release of a movie depicting that 
Soviet defiance of Nazi Germany because of concerns it could ignite explosive 
emotions just weeks before Ukraine co-hosts the 2012 European Championship. 
 
Officials fear that ''The Match,'' which extolls the heroism of Ukrainian soccer players 
but portrays many Kiev residents as Nazi collaborators would teach Ukrainian 
audiences the wrong image of their country and history. 
 
Some experts also fear that it may stoke hostility toward German players fans as 
Ukraine hosts several games played by Germany's national team. 
 
The movie tells the story of the Aug. 9, 1942, match, which pitted a Wehrmacht 
team against players from Kiev's top club Dynamo and other athletes. The Ukrainian 
team won 5-3 despite reported warnings from the SS that they must lose to their 
occupiers. Most team members were soon arrested. 
 
''Some things are worth dying for,'' the actor playing team captain Nikolai Ranevich 
says in the film, his eyes filling with tears, as he convinces his team to beat the Nazis 
in a show of resistance and patriotism. 
 
A Soviet journalist dubbed the game the ''Death Match'' and Soviet authorities long 
cultivated the legend that the entire team was executed by the Nazis soon afterward. 
A monument to those players now stands outside the Dynamo stadium. 
 
Historians now say that while defeating the Nazi team was undoubtedly courageous, 
there is no evidence to suggest all the players were executed in revenge. 
 
Nine of the players were arrested about a week after the match. One soon died in 
custody and three others were shot in a Kiev concentration camp some six months 
later, according to Volodymyr Prystaiko, a former Soviet security officer who wrote a 
book on the match. 
 
German investigators concluded in 2005 there was no evidence linking the death of 
the three players to the match. 
 
The film's distributor wanted ''The Match'' to premiere in Ukraine on May 3 and the 
state cinema agency was to announce its decision on whether to approve the movie 
last week. But agency spokeswoman Larisa Titarenko said Tuesday the regulator will 
take another 25 working days to analyze the movie. 
 
Yaroslav Pidhora-Gvyazdovskiy, a member of the expert commission reviewing ''The 
Match,'' says he recommended banning the movie because it promotes ethnic strife. 
Most of the characters who collaborate with the Nazis speak Ukrainian while the 
admirable characters in it speak Russian and fearlessly oppose the invaders, he said. 
 
Independent movie critic Volodymyr Voitenko said the movie should be banned. 
 
''It's ideological propaganda, which is part of Russia's neo-imperialist policy,'' 
Voitenko said. ''It's a political question and the state must decide whether to allow 
being spat in the face or not.'' 
Movie producer Dmitry Kulikov accused Ukrainian movie officials of bowing to 
pressure from ''radical nationalist groups.'' 



 

 

''There is nothing anti-Ukrainian about this movie,'' Kulikov said by telephone from 
Moscow. ''We made a movie about the heroic deed of Ukrainians and Kiev residents 
during the war.'' 
Some experts also fear the movie - in which courageous Ukrainian players oppose 
German-speaking Nazi athletes against the backdrop of giant swastikas - may stoke 
anti-German feelings ahead of the June 8-July 1 Euro 2012 tournament. 
 
Political analyst Volodymyr Fesenko said the film could incite aggressive fans. 
 
''There always are people - hooligans - who use football to spill out their aggression 
and some of those people may be influenced by it,'' Fesenko said. 
 

M&A TMT 
21. Gazprom Media buys control in Comedy Club for RUB10bn bne 10 April, 
2012   Gazprom Media has purchased 75% minus one share in Comedy Club 
Productions (CCP), a company specializing in the production of TV shows, 
films, and other entertainment services, Gazprombank said in a 2011 
financial report.  According to the report, Gazprom Media paid RUB7.48bn 
up front and RUB2.78bn are to be paid within three years, depending on the 
rating of CCP programs.     
22. Usmanov may swap part of MegaFon stake for control in Yota bne 11 
April, 2012  Russian billionaire Alisher Usmanov may trade a part of his 
stake in MegaFon for control in next-generation telecoms provider Yota, 
Vedomosti reported.  The deal would be subject to Usmanov's purchase of 
25.1% in MegaFon from tycoon Mikhail Fridman, which would see Usmanov 
raise his stake to a controlling 56.2% from 31.1%.  According to Vedomosti, 
Usmanov is already in talks with Yota owners Telconet Capital and state 
corporation Russian Technologies about swapping shares in MegaFon for a 
stake. 
 

SECTOR SNAPSHOTS TMT 
23. Russia’s e-money transactions double to RUB125bn in 2011 bne 10 
April, 2012   Electronic money transactions in Russia almost doubled to 
RUB125bn in 2011, the Russian E-Money Association’s Chairman Viktor 
Dostov said, cited by Prime.  Payments on loans and money transfers 
accounted for 57% of all money transferred via e-money transactions in 
2011.  Payments for online games, services in social networks, and other 
online entertainment accounted for 38% of the number of all transactions in 
2011. Payments for mobile services accounted for 36%, Dostov said.  The 
number of active e-money users rose to 34m as of the end of 2011 from 
30m as of late 2010.  
24. E-Commerce expanding as new regulations come online bne 11 April, 
2012  About 90% of physical goods bought on the Web are paid in cash, The 
Moscow Times reported.  Despite 80% growth in domestic electronic 
payment transactions to RUB125bn in 2011, the industry is jostling to 
maneuver through the changes it faces when regulatory legislation goes 
into effect on June 30.  The new rules seem to be a "perturbation and 
contradictory" and full of "technical mistakes," said Viktor Dostov, chairman 
of the Russia E-Money Association. "Yet the Association views it as a 
positive step," he added.  Dostov was referring to the law for a national 
payment system, regulating all e-money operators and requiring consumers 
to prearrange identification for any transaction over RUB15,000.  Dostov 



 

 

also said the law had eased concerns by large players in the market as well 
as by foreign companies.  Since the bill was published on June 30, 2011, 
both Russian Standard Bank and Sberbank announced plans to offer e-
money services and PayPal agreed to work in conjunction with Russian 
Post.  
25. Investments into Russian Internet firms increased by 20% to RUB55bn 
in 2011 bne 11 April, 2012   Russian Internet companies attracted RUB55bn 
of investments in 2011, up 20% from 2010, Internet Media Holding's 
Information Project Director Dmitry Chistov said, cited by Prime.  "This 
estimate is based on known deals, so the (actual) volume of investments 
may be even bigger," Chistov said.  Major Internet companies Yandex, 
Ozon.ru, and Vkontakte jointly raised RUB44bn worth of investments in 
2011, Chistov added.   
26. Yandex Weekly search share data  
 Renaissance Capital  
 11 April 2012 
  
 Weekly share of Russian internet data released: Today (9 April), LiveInternet 
released its Russian internet search engine market share statistics for 2-8 April. 
During the week under review, the search shares of Yandex, Google and Mail.ru were 
59.9%, 26.1% and 8.8%, respectively ??Yandex’s share has stabilised: Yandex’s 
share is currently above its four-week average of 59.5% and its three-month 
average of 59.4%. Google’s share is above its four-week average of 25.9% and also 
above its three-month average of 25.7%. Mail.Ru’s share has been declining since 
the end of February and is below both its four-week average of 9.3% and its three-
month average of 9.1%. 
  
 Yandex’s share of Google Chrome searches continues to increase: Yandex’s share of 
searches on the Google Chrome browser has been improving since March. It 
currently stands at 44.1%, above its four-week average of 43.3% and considerably 
above its three-month average of 42.9%. Google’s share of search among Chrome 
users currently stands at 40.0%, slightly above its four-week average of 39.7% but 
still below its three-month average of 40.1%. Mail.Ru’s search share among Chrome 
users declined by 0.8 ppts last week, to 11.3%, and is currently below both its four-
week average of 12.3% and its three-month average of 11.7%. Google Chrome’s 
share of the browser market was stable last week at 20%. 
  
 We continue to prefer Mail.Ru: We see it as positive that Yandex’s share of search is 
stable, and with the internet advertising market remaining robust we expect Yandex 
to report strong 1Q12 top-line trends. However, Mail should also report strong top-
line trends and we find it hard to justify the premium to Mail at which shares in 
Yandex trade. We continue to prefer Mail.Ru (BUY, TP $48, current price $40.3), 
which is trading at 15.4x and 12.3x 2012E and 2013E EV/EBITDA multiples, 
respectively – a discount to Yandex, which is trading at 18.7x and 15.5x 2012E and 
2013E EV/EBITDA, respectively. We think any potential share-price outperformance 
by Yandex could also be held off until the current share overhang is removed. 
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27. Interior Ministry plans to hold Internet providers responsible for illegal 
content bne 10 April, 2012  The cyber crime department of the Interior 
Ministry wants to force Internet providers to take responsibility for the their 
customers' activity with pirate films and child pornography, Vedomosti 
reported.  The department is now attempting to document the distribution 
of illegal content in the networks of Internet providers, said Zhannat 
Seralinov, the head of the Interior Ministry's cyber crime department for the 
Moscow region.  Currently, violations of intellectual property rights or 
distributing child pornography carry a six-year prison sentence.  Legal 
experts say holding an employee of an Internet provider liable for such 
violations requires proving that the employee participated in the 
distribution of the illegal content.   
 

COMPANY RESULTS TMT 
28. Russia’s Channel One TV reports 2011 results  
Renaissance Capital  
11 April 2012 
 
Yesterday (9 April), Channel One published its 2011 results. Revenue from 
advertising in 2011 amounted to almost $1bn, demonstrating 19.3% YoY growth, 
while according to the Association of Communication Agencies of Russia (AKAR), the 
TV advertising revenue of Russian channels grew 18% YoY, totalling $4.4bn. 
Therefore, the channel had a 21.6% share of the total TV advertising market. This is 
a considerable improvement on 2010, when the company's TV advertising revenue 
grew 11.4% YoY, while the total market grew 15%. EBIT in 2011 amounted to 
$22.4mn; net income amounted to $95.6mn, mainly due to the state subsidy of 
$119.5mn. 
 
David Ferguson  
 
 


